FAQ’s answered – RANKING ANALYSIS


	Analysis period – to select a time period for analysis
	Select what it is you wish to analyse e.g. item value, and double click. This opens the Edit Ranking Class screen. Use the drop down menu [image: image1.png]Analysed From 2006 January|w.
Analysed To 2006 Decemie]



to select an analysis period. 
Analysis is usually done annually.

	Create a New Ranking Class
	When you click on ABC Ranking analysis a screen entitled Ranking Class Select will open. To edit or add a New Ranking Class, click on the [image: image2.png]


button. 
Enter the required detail to edit or create a new ranking class.

	Define Analysis Ranking Groups
	From the Main Menu, select Corporate Tables. Click on Divisions and select the Groupings tab. You can define up to four groups for each of Customer, Item and Supplier. Each group is identified by a number, 1 to 4 and this identifier appear s in the column headed Ranking number when ABC Analysis Ranking is opened. If New Analysis Ranking Groups are added, the [image: image3.png]


 button should be clicked.

	Define new ranking percentages
	In the Edit Ranking Class screen, you can edit the values for each ranking percentage. You may select up to 5 ranking percentages. 
Each analysis can have a different set of percentages.

	Edit a Ranking Class
	When you click on ABC Ranking analysis a screen entitled Ranking Class Select will open. To edit or add a New Ranking Class, click on the [image: image4.png]Edit Ranking Class



button. 
Enter the required detail to edit or create a new ranking class.

	Edit the basis for analysis
	In the Edit Ranking Class screen, you can select from the drop down menu in [image: image5.png]Basis



 to change the basis for analysis.

	Edit what is being analysed
	In thew Edit Ranking Class screen, you can select from the drop down menu in [image: image6.png]Analysis OF



 to select what is to be analysed.

	Export results to Excel for further analysis
	In the edit Ranking Class screen, by clicking on the [image: image7.png]Print Fleport




 button. In the print dialogue box, click on the [image: image8.png]


 button and select Microsoft Excel (*xls). The selected report will be exported as an Excel spreadsheet.


	Find ABC ranking analysis in Aware
	In the Main Menu, go to Sales Reporting and you will see ABC Ranking Analysis

	Print complete analysis
	In the edit Ranking Class screen, by clicking on the [image: image9.png]Print Fleport




 button, the results of the selected analysis can be printed or emailed.

	Print filtered (selected) analysis
	In the Edit Ranking Class screen click on the [image: image10.png]View Results




 button. Apply the required filter by using [image: image11.png]CodeFiter  [LL <]



. From the Ranking view screen, click on the [image: image12.png]Print Fleport




 button to print or email the required report.

	Ranking Group number – setting or changing.
	Ranking group numbers can be set or edited in the Edit Ranking Class screen. Once they have been set or changed, click the [image: image13.png]Calculate Rankings



 button and then the [image: image14.png]date Ranking Code




 button.

	View all the results of analysis
	In the Edit Ranking Class screen, click on the [image: image15.png]View Results




button. 

	View filtered results of analysis
	In the Ranking View Screen, you can apply a filter by selecting from the drop down menu next to[image: image16.png]CodeFiter  [LL <]



. You can select which ranked groups you wish to see. 


GLOSSARY OF TERMS USED
	COGS (Cost of Goods Sold) 
	The quantity multiplied by the unit cost of an item.

	Cumulative percentage (cum %)
	A value obtained when each successive percentage value is added to those before. If the cumulative percentage of an item/Value is 80% it means that the identified item and those before it make up 80% of the value of sales. 

	Margin
	The profit margin for sales, i.e. the difference between the cost price and the selling price.

	Margin percentage to sales
	A value which gives the percentage profit and is obtained by dividing the Margin (SP-CP) by the SP and multiplying by 100 to obtain a percentage.

	Movements
	The number of transactions that take place often referred to as velocity.

	Quantity
	The total amount of a product bought or sold in standard units (e.g. Kg).

	Ranking class
	A classification which defines what is to be analysed (e.g. items) together with the basis for analysis (e.g. sales).

	Ranking levels
	A to E. Each level identifies a specific percentage with A being to top group and E the bottom group.

	Ranking number
	A number from 1 to 4. Each number refers to a specifically defined ranking class.

	Value
	The total value in $ of sales or purchases.


